CORPORATE ANALYZING
TRAINING THE DATA

Subscription learning is not a new concept, but some How much are companies spending on traditional internal corporate training? Survey
organizations have not yet made this a part of their training says single training courses can run as low at $35,000 and as high as $164,000!
process. We completed a survey of over 1,000 businesses

from over 20 industries to get their point of view on how s
corporate training is viewed in their organization, how x1000
performance is evaluated and if they are prepared to build
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NUMBER #3 ‘// Subscription Learning is Different
BETTER WORK EAST FACT: The learning management system used for subscription learning is scalable, and you can enroll
SAFETY L ’ team members into courses as needed, making your training budget more predictable.
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When asked how much of the budget is allocated toward internal training, 50% of corporate
leaders estimated their training budget to be upwards of $100,000 per year.

Use multimedia Use ad-hoc polls to

Subscription learning has increased in popularity over the past 12 months because it deliverable formats measure success

provides EIGHT new opportunities to bring more value to a business:
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T\ What s the totalloss to a business from ineffective training? Repeat content to
000 | staggering: $13.5 million per year, per 1,000 employees according to Grovo. re-engage learners
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Training and development Training intervals help
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potential after learning members. for buy-in.
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as they have a greater learning styles of teams.
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